
Macy’s wanted to make a splash over Memorial Day weekend, so they came to Yahoo! to connect and engage 

with female shoppers. The effort went well beyond established targeting, using Yahoo!’s advanced Smart Ads 

capabilities to tailor each message to a consumer’s specifi c shopping habits and locate nearby stores.

That’s the power of SCIENCE + ART + SCALE. Find out more at advertising.yahoo.com/SAS

Talk about a fashion statement.
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