Peaks and valleys

How U.S. ad-market employment compared at year-end 2007 vs. year-end 2006 and all-time highs. Advertising/marketing-services reached an

all-time job peak in November, boosted by marketing consulting. Media employment is at its lowest point since 1992, depressed by newspapers.
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U.S. ADVERTISING/
MARKETING
SERVICES
$600 & 3400 4 1,500
800,000 250,000 200,000 200,000 200,000 200,000 200,000 200,000
750,000 — 200,000 — 1 150,000 150,000 150,000 150,000 150,000 150,000
700,000 — 150000 — 100,000 1 100,000 1 100,00 100,000 100,000 100,000
650,000 _ 100,000 - 50,000 — 50,000 — 50,000 L 50,000 - 50,000 - 50,000 —
600,000 50,000 0 0 0 0 L
12for 101 12/07 08/00 12/07  12/07 12/07 12/00 12/07 10/06 12/07 12/00 12/07 12/97 12/07 12/00
U.S. MEDIA
$ 14100 & 16,900 $ 4800 & 1600 @ & 400
1,050,000 — 500,000 200,000 200,000 200,000 200,000 200,000
1,000,000 — 450,000 — ¢ 150000 ———  — : 150,000 150,000 150,000 150,000
950,000 _ 400,000 '+ 100,000 '+ 100,000 i 100,000 _ '+ 100,000 100,000 =
900,000 _ 350,000 — 50,000 [ 50,000 L 50,000 — 50,000 = 50,000 —
850,000 I 300,000 I 0 0 0 0
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12/07  12/00

12/07  08/89

12/07 12/01

12/07  07/00

Source: Ad Age DataCenter analysis of Bureau of Labor Statistics data
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