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Big Four take 57.5% of U.S. advertising/media agency revenue

Estimated revenue from traditional advertising and media in the U.S.
reached $13.10 billion in 2006, up 4.2% from 2005. Among the world's
top four marketing organizations, WPP had the largest share of advertis-
ing/media, displacing Interpublic, which led the field in 2005.
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