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DIGITAL FAMILY TREES

Interactive ventures of top media, web portal and agency companies

GO ONLINE TO EXPLORE AN
INTERACTIVE VERSION
WITH PROPERTY
DESCRIPTIONS

AND LINKS

MEDIA COMPANIES

DIGITAL HOLDINGS OF FIVE MAJOR U.S. MEDIA COMPANIES

Key digital properties and services. See “About the Digital Family Trees" for more information.

NEWS CORP.

U.S. UNIQUE VISITORS: 86.6 million

PORTALS/SEARCH

PROPERTIES OF THE BIG THREE

Key digital properties and services.

GOOGLE

S. UNIQUE VISITORS: 134.9 million

AGENCY COMPANIES

WORLDWIDE DIGITAL PROPERTIES OF THE TOP FOUR AGENCY HOLDING COMPANIES

Key digital services. Go to AdAge.com/digitalfamilytrees08 to see No. 5 Havas and No. 6 Dentsu.

OMNICOM GROUP INTERPUBLIC GROUP OF COS.

DIGITAL SHARE OF ’07 REVENUE: 13% ad Age estimate

TIME WARNER
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THE POWER TO ATTRACT. THE TECHNOLOGY TO SUCCEED.
GET IT FROM MICROSOFT. VISIT advertising.microsoft.com

New York:

1290 Ave. of the Americas
New York, NY 10104
(212) 245-2100

Seattle:

1 Microsoft Way
Redmond, WA 98052
(425) 882-8080

Santa Monica:

2425 Olympic Blvd.
Santa Monica, CA 90404
(310) 449-7400

San Francisco:

835 Market Street

San Francisco, CA 94104
(415) 972-6400

Detroit:

1000 Town Ctr,, Suite 1930
Southfield, MI 48075
(248) 827-2000

Dallas:

7000 N. State Hwy. 161
Irving, TX 75039

(469) 775-0000

Boston:

1 Memorial Drive
Cambridge, MA 02142
(857) 453-6250

Atlanta:
1125 Sanctuary Parkway

Chicago:

77 W. Wacker Drive
Chicago, IL 60601
(312) 345-7400

Alpharetta, GA 30004
(678) 629-5700




