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Interactive ventures of top media, web portal and agency companies

MEDIA COMPANIES PORTALS/SEARCH ~ AGENCY COMPANIES

DIGITAL HOLDINGS OF FIVE MAJOR U.S. MEDIA COMPANIES PROPERTIES OF THE BIG THREE WORLDWIDE DIGITAL PROPERTIES OF THE TOP FOUR AGENCY HOLDING COMPANIES

Key digital properties and services. See “About the Digital Family Trees" for more information. Key digital properties and services. Key digital services. Go to AdAge.com/digitalfamilytrees09 to see Aegis Group, Dentsu and Havas.
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THE NETWORK THAT DELIVERS IS NOT ON TV.
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Five 30-seconD spoTs oN CSI Y aHoOO! HOMEPAGE EVENT
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GRPs: 17 GRPs: 85

TotaL Spenp $1,592,760 TotaL Spenp $750,000

For a $1.5 million budget, Yahoo! delivers 5X more GRPs than a traditional broadcast buy. You would also have half your
money left over, enough for a combination of interactive video, paid search, mobile and a Yahoo! Sports takeover.

It’s about increasing reach. It’s about smarter spending. It’s about finding out what a partnership with Yahoo! can do for you.

YaHoO!

Learn more at advertising.yahoo.com



