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DVINRE (ORI [ How online retailers generate traffic. Share of site visits resulting from different channels

HOW 10
READ THIS
CHART:

1. 43% of visits
to Amazon
were direct to
site (typed URL,
bookmark,
e-mail link)

2. 37%of
visits to
Amazonwere
advertising
referrals
driventhrough
non-search
third-party
partners
(including
banner ads,
sponsorships,
affiliate deals)

3. 25%of
visits to
Amazon were
driventhrough
comparison-
shopping sites

4. 7% of visits
to Amazon
were driven by
clicks through
natural
(organic) or
sponsored
search links

Excerpted from Nielsen
Online Referral Effectiveness
Analysis, second quarter
2009. Numbers rounded.
Moreinfo:
www.nielsen-online.com.
Source: Nielsen Co.'s
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ADVERTISING REFERRALS
(NON-SEARCH)
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